
WP2 ‘Business & 
Product Development’

Ongoing work on the 
web-based tools

“ Short Update”  

Telemark, 2 June 2011

Presentation by
Andreas Weber (monavista GmbH) 

on behalf of BIS GmbH



WfG Partner Meeting Meeting, Telemark, Norway, 1-4 June 2011

Update: Information about the work…

>> Project-Information / -status of:
the Web-based tools 

>> Further working steps
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We started with the Idea: Cross promotion of 
partner regions …
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Status: Several languages and contents 
implemented, but some inputs are missing…
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Next step is the partner presentation 
(linkage / embedding the tool)…

iframe integration

or open the feature in a 
new window…
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Status: e-Routing / e-Marina Information System

>> work focused on the maps source (OSM)
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e-Routing systems / OSM map sources:

• We establish an „official local OSM working group“. Participants are:
– Local Tourists & Economic Development Departments 
– Local Land Registry office (Katasteramt Bremerhaven)

• We got an official „letter of support “ from the local municipality (data use)

• We identify the major lacks of the map for the region of Bremerhaven
– Missing information like areas, streets, POIs, etc.
– Incorrectness of map information

• We create a first work- and action plan to solve problems and enter
missing basic map information

>> Quality management of the regional map information
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Outcome: OSM User group, Dossier, etc.
Basic paper „pros and cons“ OSM  
(translated and distributed to the 
WfG group)
.

Local OSM user group  

„Letter of Support“
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The next project steps…
• The finalization of the missing inputs (partner

content and translations)…

• The real cross promotion by linkage or
embedding into the partner website

• The embedding into the WfG.eu website

• Further / additional information (like the fast, 
short, cheap, etc. way to reach the partner
region)?
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